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THE NEW PLAYBOOK FOR THE SOCIAL ERA

BE FIN ABLE

Just like the Yellow
Pages, being listed isn’t
enough. We must teach
producers how to grow
business on social.
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1. BE FINDABLE

| 1} Atianz indonesia Albert Lutano

#1ygterpenting:

Layanan Prima kami kepada Anda

@ Use App

Timeline About E-book Perencanaan Keuangan Photos More ~

Y 404 poople like this Post Photo / Video
4.7 of 5 stars - 14 reviews
G

Invite rends o ke this Page [ Post |

ABOUT > m Allianz Indonesia Albert Lutano

Mumpung masih awal bulan, yuk mulal rapikan keuanganmu
#1YgTerpenting: rencanakan keuanganmu dengan baik
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GET FOUND

Go 816 axa frank chan

Having social profiles

Web News Videos Images Shopping More ~ Search tools n Ot On |y h el pS you £get
About 4,750,000 results (0.55 seconds) fo u n d H] O n th e SOCi al

Photos from AXA %5 - Frank Chan's post - Facebook

https://www.facebook.com/AXAHK.FrankCFChan/.../827352450633850... ~ k — i
AXTS’E& - F:r;:( g:a:ﬁg‘sted this pht::)non 2015:)';-21. 1 likes. 0 comments. 0 n etWO r S ItS
important for SEO!

shares.

AXA %% - Frank Chan - & - Financial Planning - Photos ...
https://www.facebook.com/AXAHK.FrankCFChan/photos_stream ~

AXA %8 - Frank Chan, &7. 164 likes - 28 talking about this. AXA R ERIARER
AALRER, THRBLERMESKRA.

“rank Chan | Facebook Iﬂ
AXA R - Frank Chay
£} ank, Coen ankCFChan/.../815813295121099... ~ Photos from AXA %288 - Frank Chan's post g
: - [ age
o on 2015-04-21. 2 likes. 0 comments. 0 Bk kA Eratiouns b

- Financial Planning | Facebook
ankCFChan ~ Translate this page
58 talking about this. AXA % B2 REA R EATEHRE

5 - Facebook
HE P e ankCFChan/ph... ~ Translate this page
XA REERHERREBBEALRR, THBLER

Reviews  More v

Post [ Photo/ Video

409 pecple ke this

ok

k-Chan ~ Facebook ~

Chan on Facebook. Join Facebook to ...
= - You like this. AXA % 5% - Frank Chan.

nvite friends t ke this Page

ABOUT >
# EALER TERIAWEES
;x;l;y)mwmm AERR TERDRBEE ﬁ R o i

hitp:iwww 2xa.com hi/

AARE—F—ENCREREE, AHWERI-FAROHR. LRZEN
HURNKE, SFATSMTSAN ERER ATEORTRUEE
PHOTOS > B RAXRBRARENEE.
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GET FOUND

INCLUDE:
v' Consistency - tone and voice
v' Complete profile sections

v" Professional, recent photo

Joel McKinnon
N Orrcrrm
" '”u-nlr- e I usbane au"ft\"
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wt e josl mCknnon

Summary of experience,
education
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v' Same name, all sites
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Ol S MR s

v' Contact info up to date

v Humanize your message

hear@sociala



GET FOUND

AN
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1.3+ Billion users Each network has a
>700 million daily active “niche” audience — be

Niche: Informal, Conversational, Friendly findable where your
customers are.

>300 Million Users,
70% Advisors
Niche: Formal, Professional, b T
Industry

Micro-blogging network

>700 million users

Niche: Constant, News Sourcing,
High Touch

ﬁ Allianz Indonesia Albert Lutano

Mumpung masih awal bulan, yuk mulai rapikan keuanganmu
#1YgTerpenting: rencanakan keuanganmu dengan baik
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2. GROW YOUR NETWORK
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GROW YOUR NETWORK

Use free tools: Each social network has tools to help you build your online network from

existing contact lists.

Admin Panel

Posts - Notifications

| Post

Total Reach” | Paid Reach” |

| Edit Page v [CHFPREEEARA see insights  Help + | | Hide

Invite Email Contacts...
Invite Friends...

Promotios Share Page...

HS Customer §
CS gets ph

€5 was o

1,796

What's up? How can w.

& Boost Post Promote Page

&l Boost Post v Hey K-REN how are you? Let's chat.

Suna Giclyener
&l Boost Post + Elyse, thank you so much for all your.

Find friends

Search your address book for friends

[* Gmail

elyse.coopersmith@gmail.com

€9! Yahoo

=4 Hotmail

AOL

See Who You Already Know on LinkedIn Manage imported contacts »
M| e o S | s
Gmail ‘Your Email Outiook Yahoo! Mall Hotmail AOL Any Email

Get started by adding your email address.

Your email
elyse.coopersmith@gmail.com

m & Your contacts are safe with us!
‘We'll import your address book to suggest connections and help you manage your contacts;

store your password or email anyone without your permission. Learn More

===

Search conta

Search contal

Search contacts

hear@social,



Make sure to list links for your social
accounts on your:

RN NE NN

GROW YOUR NETWORK

Start connecting on social media before and after in person meetings

Grow Your Network ?

Find People to Connect With

Sam Gabis Q

Elyse Hackney

Customer Success Executive, Hearsay Se
Social Marketing Success for the Enterpris¢
185 Berry St, Ste 3800 | San Francisco 941\
415.658.9634 | (@ecoopers | linkedin.com/in/elvseco

People You May Know

[ Import Connections via E-mail »
[ Find Connections »

2 Import Accounts via E-mail »
[ Find Accounts to Follow »

I Import Friends via E-mail »

Page »

Tip:

oy

ehackney@hearsaysocial.com

Don't forget to LIKE us at facebook.com/cus

Business card

Email Signature
Personal/Agent Website
Event Marketing

Office Signage

« Connect with
people on LinkedIn
after you meet!

« Tweet with a client
before a meeting to
stay top of mind.

KA GOUDS ettt et
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GROW YOUR NETWORK: LINKEDIN TIPS

1 - Use your desktop to send 2 - InMail is a great way to 3 - Leverage advanced
personal invites connect with recruits or search functions
prospects you haven’t met in
person

The mobile app only lets you use When you send a message, mention Filtering options helps target your
generic language > Use desktop to people you know in common search
mention where you met etc.

10 hear@socialg
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DO YOUR RESEARCH

| Jesse P. Baker

| Rachel A. Osborne and Jesse P. Baker were married
Aug. 12, 2006, at Hope Christian Church in Colum-
bia with the Rev. Darrell Jones officiating.
The bride is the daughter of Harold and Donna Os-
borne of St. Louis. She is a graduate of Southern

| Miinois University Edwardsville with a bachelor's

| degree in elementary education. She is employed by
Fort Bowman Academy.
The groom is the son of John and Cindy Baker of
Columbia. He is a graduate of Ranken Technical
College in St Louis with an associate's degree in
technology. He is employed by Lexiter Technalogies.
The maid of honor was Kara Mitchell, best friend of *
the bride. Beidesmaids wer@Annette Dabbs, friend
of the couple: Jennifer Funkhouser, childhood friend
of the bride; and Gretchen Osborne, Anna Osborne
and Colleen Osborne, sisters of the bride. The flower
girl was Emily Everett, cousin of the groom.

| The best men were Josey Baker, brother of the
groom, and Shane Dabbs, best friend of the groom.
Groomsmen were Darren Beste, friend ofthe .
groom; Chad Everett and Brad Everett, cousins of!
the groom: and Chad Aldridge, friend of the groont.
The ushers were Darren Beste, Jefirey Lowis and
Brad Glotfelty, friends of the groom.
The reception was at the Columbia American Le-
gion in Columbia.

S“HEAR?”
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LISTEN FOR “SOCIAL SIGNALS”

Your connections are
sharing valuable
Information online
every day.

Say congrats on the new |ob!

Christopher Andrew

Managing Director - Europe

Hearsay Soclal
hear@soaaL




DO YOUR RESEARCH

Contacts

Steve Garrity

Founder at Hearsay Social
Palo Ao, Calfornia

Always research
& Email: steve@hearsaycorp.com & ContaCtS before
§ Phone: 555-123-4567 # . ;

meeting In person.

Use insights to build
Ways to Connect Information
v m Steve Garrity Stronger
v Kl Steve Gamy B.rthday 9/20/81, 33 years ok re|ationsh | pS :

v L Steve Gamy
88 Receive Updates

Bo Happiness s a million miles an hour with
r hair on fire. 'm happy.

500 Linkedin Connections
1449 Twitter Followers

Influence

hear@sociala
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ESTABLISH CREDIBILITY
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| £ 546 Maaysia

Business
solutions

ar i Like I C

Timeline About Contact Us Contest More v

I Post Photo / Video
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91 people have been here

nvite friends to like this Page

W Sy St S A

4.5 0! 5 stars - 20 roviews

o X o5 SAG Malaysia
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BUILD CREDIBILITY

Posting Frequency:

v
v
v

Facebook Business Page: 5x/week
LinkedIn Profile: 3 - 5x/week
Twitter: As often as you like

Posting Times:

v
v
v

Articles during working hours
Facebook: 6 - 8AM or PM
When Hearsay Social tells you

Type of Posts:

AN NN N N

80/20: 80% Brand, Fun, Local, 20% promotional
Celebrate team - new hires, awards and accolades
Professional development content

Promote charitable and niche segments

Job listing posts

Write 2 - 3 of your own posts/week

If you’re a hiring
manager,
demonstrate what
type of leader you
are or why it'd be

A great to work for you!

We all need to start doing some heavy lifting!

Strong people
don’t put others

down..
They lift them up.

hear@socialq



 With Hearsay Social, | turn every client relationship

into 5-10 new client relationships.”

— Manager, leading mutual firm

“ Anybody who wants to build a

business with social
has to have Hearsay Social.”

— James Peregrino, Farmers Agent
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"’ THRIVENT

FINANCIAL®

1,000+

Advisors on Social

400

Average # Connections

22%

Increase in sales vs.
control group

17

CASE STUDY: THRIVENT FINANCIAL
« Strong community aspect and measurable ROI

Profile Connections

Kyle Nowadnick, CFP(r), LUTCF, FIC
Financial Consultant at Thrivent Financial
Greater Seattle Area | Financial Services

Accountants Inc.
Pacific Lutheran University

m Save as lead v

M Contact Info

I fl Kyle Nowadnick - Thrivent Financial

Q’,‘ THRIVENT
FINANCIAL

Consecting faith & finsaces for good ™ ‘

Summary ’ . I
Eé Kyle Nowadnick - Thrivent: (
I'm a financial professional with experience helping individuals and families reach their Financial
often say the most important part of my job is listen to understand my clients Financial Planning

it's only then, that | can help them build a financial roadmap for making them happen.

Timeline About Photes Reviews More ~

PEOPLE > [ Post Photo / Video

B Experience

Financial Consultant

Thrivent Financial Kyle Nowadnick - Thrivent Financial
Kristin Shevis fikes tris.

As a financial consultant, | have completed advanced education and licensing requirerr Fun Fact Friday - Nitrogen narcosis affects all divers - its the effect of
Nitrogen being breathed at depths of more than 25 meters (82 feet). It's a litte
like bsing shightly drunk. I'm off to Canada for a weekend of scuba diving!

¥4e this Page

Like - Comment - Share

ple like this.

ﬂ Kyle Nowadnick - Thrivent Financial

1 Wetmare Ave, Suite 2

hear social.



- GARDNER INSURANCE GROUP, ALLSTATE
L@) » Agency increases business with social referrals

Allstate.

You're in good hands.

*

Alistate Insurance
OGairinaGeonp rouiows vou

Ty iy b v wnm A el Moy e e d sow vhen b Tw

ONaruwrn CBy arwa Swner wrwm $lvnid Lo stvgdn, we hep § Pt
O 1 1 o URe  Messsge wary . L OMATX
0 _— Jrou OND - agents_slwiste comyscRor-garine.

referrals from social L s GP| 121D L ] P
connections

%, 1 getover 40% of my referrals

ol . o
%

Agency in Oklahoma City

from social media.”

—Addison Gardner
SVP Distribution

Connections: 3,498+

Networks: Facebook,
Twitter

Allstate

18 hear@sociala



ASIA

» Deployed across

6 countries in
APAC, 10
countries globally

Countries include

Indonesia, Malaysia,

Thailand & Hong
Kong

Social Network
usage include
Facebook &
Twitter

19

GLOBAL INSURANCE CLIENT SINCE 2014
» Agency increases business with social engagement & reach

CUSTOMER-TO-AGENT ENGAGEMENT

« 126,000+ Likes, Comments, Retweets since June 2014
« 7.3 Engagement Rate

« Insurance Customer, Malaysia/Indonesia/Thailand

GROWING REACH AND NETWORKS
« 31,000+ local audience reach

« 500+ average connections/agent

* Insurance Customer, Thailand

RELATIONSHIP-DRIVING SIGNALS
« 8 signals per agent per month
* Insurance Customer, Hong Kong

hear@social,,,



KEY STEPS FOR ONGOING SUCCESS

Learn about your organization’s social policy.

Build a complete presence on social and grow your network.

Publish 3-5 posts weekly to stay top of mind.

hear@social



The Dawn of the Super-Human Agent

Thank you

Clara Shih Jason Suen

CEO Managing Director, Asia Pacific
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